The narrative of
caregiving must
change.

Here’s how:
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The old narrative:

“There is no system of
long-term care, but there is an
assumption: If you need care,

the family will be there to

supply it.”
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The new narrative:

“Family is no longer the
unheralded backstop of
caregiving. Instead, policy-
makers, insurers and
employers have started to
value family contributions —
and to appreciate the plight

of solo agers.” \%
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Caregiving has to become a
fundamental value in our society, one
that is reflected in programs and
policies from the government,
Insurers and employers. That means
greater recognition and support for
family caregivers, and accounting for
the needs of the burgeoning solo-
aging population.
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Why the old narrative no longer applies:

e The cost —in money and time — of
providing care for family members
has ballooned.

e Adult children of older Americans are
less able to provide care: There are
fewer of them, and a higher
percentage are in the workforce.

e The cohort of solo agers, who v
have no family care options, is ) <
growing. A\
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How the new narrative will help:

e Unpaid family caregivers will increasingly
be eligible to be paid and, at the very least,
they’ll get meaningful support in policies
and programs.

e Solo aging will be a less-daunting prospect
as care needs arise.

e Programs that support family caregiving
will have multigenerational benefits,
making it easier for adult children to care
for aging parents, and for aging N
parents to help with grandchildren. )
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The ‘New Narratives’ series has
also covered retirement, health
care, work, housing and education.

To read the entire series, visit:

nexusinsights.net/new-narratives
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